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.124 .213 -.037 -.163 .549* .469 -.577* -.291 .069

-.319 -.595* .006 -.391 -.321 -.171 .161 .055 -.118

-.272 -.037 -.154 .114 -.358 -.274 .272 .062 .112

-.349 -.150 -.257 -.065 -.149 -.164 .160 .073 -.075

.102 -.030 -.039 .263 -.164 -.258 .250 .426 -.165

∗p < .05
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